
      This Fall FCA Chaplains minis-
tered to more than 250 football play-
ers during Friday night team meals 
and chapels .   About 25 young men 

from Linden McKinley, Mifflin, North-
land, Walnut Ridge and Whetstone 
High Schools made a commitment to 
accepting Jesus as Savior of  their 
lives.  All of  these teams participated 
in our ô09 Summer FCA Football 
Team Camp held in Xenia .   

            FCA Fall  ô09 
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FCA Huddle/Campus Ministry  

     Each week students are meeting on middle and high 

school campuses in Central Ohio to learn more about the love 

of Jesus. These group Bible studies meet  before school  or at 

lunch time and are led by students & a 

teacher/staff  or coach as an advisor.  

    There is an awesome excitement 

amongst students, coaches, school 

staff and FCA Central Ohio Board Mem-

bers in  the hopes of establishing  FCA 

Huddles at new schools in Central Ohio.  

      

Keep praying for our student leaders & coaches. Please call 

Tim Brown @ 614.496.1794 to help support the development 

of new  huddles.  
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Thank You  
to our  Camp 
Ministry  
Sponsors:  
 
New York Life  
Huntington Bank  
Chick -fil -A 
City Barbecue  
Metro Cuisine  
Paul Breen  
Go-Go Carwash  
Sophisticated  
     Systems  
Tim Rader  
Qudoba  
      Mexican Grill  
Sams Club  
Meijer  
Kroger Company  

FCA Team Chapel  

ññññññññññññññññññññññññññññññññññññññññññ



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-
tributing a newsletter might be 

to sell your product or service, 

the key to a successful newslet-

ter is making it useful to your 

readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a special 

offer that promotes a new 

product. 

You can also research articles 

or find òfilleró articles by ac-

cessing the World Wide Web. 
You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newslet-

ter to a Web publication. So, 

when youõre finished writing 

your newsletter, convert it to a 

Web site and post it. 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an im-

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

youõre trying to convey. Avoid 

selecting images that appear to 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 
from the president, or an edi-

torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in your 

field. 

You may also want to note 

business or economic trends, 
or make predictions for your 

customers or clients. 

If the newsletter is distributed 

òTo catch the 

reader's 

attention, place 

an interesting 

sentence or 

quote from the 

story here.ó 

Page 2 

Caption describing 
picture or graphic. 

Caption describing 

picture or graphic. 



Please Say Yes!! 

     Thanks to our monthly sup-

porters, and the many  summer 

camp sponsors and participants 

our financial needs are generally 

covered during the spring and 

summer.   To continue meeting 

the financial responsibilities of the 

ministry during the fall and winter 

months, your support is greatly 

needed.   Please say yes to our 

appeal and mail your donation to-

dayé..FCA Camp-Campus Minis-

try, Tim Brown, Director, 3025 

Blue Ridge Road, Columbus, Ohio 

43219. 

FCA Pre Season  

Basketball Skills & Drills  
(develop & improve your  

fundamental basketball skills)  

Friday, November 13th  
6:30 -8:30pm  

Mifflin Middle School  
 3000 Agler Road -Cols. 43219  

Girls & Boys  Grades 3rd -6th  
Suggested Donation:  $5.00  

To Register:  
Call Tim Brown @ 614.496.1794  

tbrown@fcaohio.org  
 

 

FCA  Camp -Campus Ministry  

End of Year Giving Appeal  

GIVE  & I T  SHALL  BE GIVEN  UNTO  YOU ; GOOD  MEASUREñPRESSED  D OWN  , SHAKEN   
TOGETHER  AND  RUNNING  OVER  SHALL  MEN  GIVE  INTO  YOUR  BOSOM ...LUKE  6:38  

FCA Camp Ministry Advisory Board  
Spotlight oné 

 
 
 
 
 
 

Clark Kellogg  

           
     Clark Kellogg, a former Indiana Pacer, is the lead college 

basketball analyst for CBS Sports. 
    Originally from East Cleveland, Ohio, òSpecial K,ó played 

basketball and  graduated from St. Josephõs High School in 

Cleveland and from the Ohio State University. 
     Growing up in East Cleveland, Clark saw first-hand the 

challenges plaguing young people.  He and his wife, Rosie, 

have dedicated their lives to ministry and supporting inner 

city youth.    
     As a FCA Advisory Board Member, Clark frequently speaks at 

FCA events, school huddles and team meals.   He and his family 

generously support FCA through their time, talents and  

treasure.                  Thanks Clark!  

______________________________________________________________ 

Fellowship of Christian Athletes  3025 Blue Ridge Rd Columbus, Ohio 614.496.1794 



Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 

Email: xyz@microsoft.com 

      

BUSINESS NAME  

If you have any prices of stan-

dard products or services, you 

can include a listing of those 

This story can fit 175-225 

words. 

If your newsletter is folded and 

mailed, this story will appear 

on the back. So, itõs a good idea 

to make it easy to read at a 

glance. 

A question and answer session 

is a good way to quickly cap-

ture the attention of readers. 
You can either compile ques-

tions that youõve received since 

the last edition or you can 

summarize some generic ques-

tions that are frequently asked 

about your organization. 

A listing of names and titles of 

managers in your organization 

is a good way to give your 

newsletter a personal touch. If 

your organization is small, you 

may want to list the names of 

all employees. 

here. You may want to refer 

your readers to any other 

forms of communication that 

youõve created for your organi-

zation. 

You can also use this space to 

remind readers to mark their 

calendars for a regular event, 

such as a breakfast meeting for 

vendors every third Tuesday of 
the month, or a biannual char-

ity auction. 

If space is available, this is a 

good place to insert a clip art 

image or some other graphic. 

Back Page Story Headline 

Your business tag line here. 

Karmellõs Aquatic Pet 
Shop  

Caption describing picture or 
graphic. 

Weõre on the Web! 

example.microsoft.com 


